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The AI Brand Audit reveals where attention is gained, where trust is lost, and what to fix next.



Who is this for
This approach is designed for businesses that need more than
trend-based posting.

B2B companies — where decisions are made by a group and
clear proof of expertise is essential.
Niche B2C brands — where trust, professionalism, and product
depth matter as much as entertainment.
Sensitive or high-value sectors — where user-generated
content is unlikely to appear naturally.

The focus is on visualizing company strengths, demonstrating
professionalism, and highlighting real expertise.
Trends and quick attention-grabbers are one part of content
strategy — they help with visibility. The other side is branding
through content that reflects the team, culture, and values. This
approach combines both: attention where it matters, and
credibility where it counts.



How does the AI audit & content strategy process work?

1. Leadership Briefing 2. Customer Journey Analysis 3. In-Depth Analysis

Business goals are defined through a
structured set of guiding questions.
Key touchpoints — website, e-
commerce, Instagram, LinkedIn — are
outlined as the basis for mapping the
customer journey and identifying
content gaps.

The existing customer journey is
carefully analyzed, with a focus on
both visual and content aspects
across all touchpoints. This review
highlights weak spots and missed
opportunities; findings feed directly
into the in-depth analysis.

At this stage, the collected
information is processed through
advanced AI models in a multi-stage
workflow with research cross-
checks. The outcome is a set of
precise recommendations tailored to
the niche and the specific business
case.

4. Strategy & Action Plan 5. Metrics & Tracking Setup 6. Review & Revisions

Findings are translated into a
structured plan with 3–4 content
pillars, defined formats, publishing
cadence, and a channel matrix
(website, Instagram, LinkedIn).
Priorities are set by balancing
business impact and required effort.

KPIs are defined and simple tracking is
established through events, UTM links,
and a lightweight dashboard. A review
cadence is set in advance to ensure
progress remains aligned with
business goals.

A draft version is provided for review,
with the option to request
clarifications or more detail on any
section. One round of revisions is
included to finalize the strategy.



What you will receive

Executive Summary
A clear overview of findings and priorities.

Brand Gap Matrix
Comparing brand promises with actual content and experience

Content Strategy Table
Strategic directions with suggested formats and platform mapping

Visual Board (Optional)
Suggested content formats to illustrate recommendations

KPI Framework
A simple measurement model with clear, defined metrics.

90-Day Launch Roadmap (Optional)
Split into 3 sprints (0–30 / 31–60 / 61–90 days)



Methodology & Scope
The audit covers the essentials of how your brand is seen online:

Brief — your stated goals, values, and business priorities.
Website — structure, visuals, clarity of messaging.
Social media — Instagram, LinkedIn, Facebook, consistency of tone.
Content & visuals — product descriptions, storytelling quality, brand voice.

Each touchpoint is mapped against the customer journey: where attention is gained,
where trust is lost, and where proof of expertise is missing. AI tools support the review
with multi-stage checks, but findings are always distilled into clear, human-readable
recommendations.
The outcome is a practical, niche-specific set of recommendations: what to improve,
what to keep, and what to create next. This ensures the strategy is aligned with
business goals and tailored to your industry — whether B2B, niche B2C, or sensitive
sectors.

What is not included by default: paid traffic campaigns, advanced email funnels, or
complex SEO programs. These can be addressed separately if needed.



Audit finding Problem Recommendation

Website has strong visuals but no
team presence

Brand feels faceless, weak
emotional connection

Add storytelling formats: team
photos, behind-the-scenes video

Instagram posts get views but
low saves/shares

Content entertains but doesn’t
build trust

Introduce client testimonials and
short case snippets

Service pages lack clear CTAs and
lead magnets

Interest doesn’t convert into
inquiries

Launch dedicated landing pages
with forms and A/B-tested CTAs

Traceability — Why this plan
Each recommendation is tied directly to findings from the audit. This way, the
plan is not “nice-to-have ideas” but clear responses to actual gaps.

Result: every step in the content plan is traceable back to an observed issue, so
you see why it’s included and what it solves.



Milestone What happens Result / Payment trigger

1. Brief & Journey Map
20-min call, define goals, map key
touchpoints.

Goals & map summary.

2. Touchpoint Audit Audit of website, e-commerce,
Instagram, LinkedIn.

Findings aligned. Pay after approval.

3. Deep Analysis & KPIs AI-based audit, gaps, scorecard, KPI
setup.

Audit + KPI sheet. Pay after acceptance.

4. Report & Revisions Draft strategy, one round of revisions. Final report. Pay after delivery.

Safe collaboration — how to start
Project steps & risk-free payments

Work in clear milestones. The project is divided into simple steps (audit, plan, optional production).
Each step is paid only after the previous result is accepted.
Escrow/Upwork options. To protect both sides, work can be set up via Upwork or other escrow
systems. This means your payment is only released after you approve the deliverables.
Transparency at every stage. At each step, you see the actual result before moving on: mini-audit
→ full audit & plan → optional production.

Milestone-based collaboration (example)

Official invoice · NDA on request · One revision · Acceptance checklist.



About the approach

As a visual content creator and AI enthusiast, I’ve integrated advanced AI tools
into every stage of my creative process. My approach is powered by a range of
advanced AI models — from rapid content planning and computer vision to
deep-dive research — that process large volumes of information and uncover
hidden insights.

Each AI-generated result is carefully reviewed by hand to ensure accuracy,
context, and quality. Because AI sometimes “hallucinates” or introduces errors,
I personally fact-check all key findings and sources behind every
recommendation.

This powerful blend of hands-on experience and AI-driven analysis means you
get practical, market-ready recommendations — not just generic trends.

AI tools and methods evolve rapidly. Each audit reflects the best available
models at the time, but workflows and results may change as technology
improves. All insights are fact-checked and adapted to current standards.

AI-Driven, Human-Verified



Ready to move forward?
Next steps

Review the demo report:

See how a full strategy looks in practice. Explore the demo report on the website.

Request a mini-audit:

Get a short written review of your last 5 posts (Instagram, LinkedIn, or other). You’ll

receive 3–5 actionable recommendations.

Book a 20-minute call:

If you prefer a live conversation, schedule a quick call to discuss your goals and see if

this process fits.

WhatsApp: [wa.me/37258310921]
E-mail: [info@visualcreator.eu]
Website: [visualcreator.eu]
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